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WELCOME

City of Darwin’s brand is not just a logo. It’s a suite of design
elements that create an identity that is uniquely ours.

This document will guide you in the use of the design elements
that make up our brand, assisting you in producing compelling
communications based around consistent brand execution
while providing the opportunity for creative flexibility.

These simple guidelines are provided to ensure consistency
in the use of the City of Darwin brand. They are presented in
sections that begin by defining the various components of the
City of Darwin brand before then providing examples of how
the identity can be brought to life.
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INTRODUCTION




1.1 OUR BRAND PERSONALITY Section 01 | Introduction

Our brand is much more than just a logo.
t keeps all our communications consistent.
t tells our audience who we are, why we're

nere, and the value we create. Our brand -
nelps our community identify us, our AUthentIC

facilities and our services.

Who we are o We are not

Welcoming
Optimistic

Inclusive
Progressive
Vibrant
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1.2 BRAND STORY S~e‘cti‘on:01 | Introduction

Darwin. It’s no longer a small, sleepy town. It’s an active
nlace where modern streetscapes meet the tropics.
t’s where the colours are brighter, the personalities

are bigger, and where the welcomes are as warm as
the weather.

Darwin is a place where you can enjoy a relaxed lifestyle,
connect with those around you, and look to the future
with excitement while reflecting on the past with respect.

We are enthusiastic about what lies ahead, proud of our
heritage, and treasure the ancient Larrakia culture, which
holds a special place in our past, present and future.

With our aqua-blue harbour, fiery sunsets, strobing
ightning storms and diverse marine and savannah
andscapes, our natural environment is equal parts
oristine and rugged.
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1 2 BRAN D STO RY Section 01 | Introduction
e " - T ] e .

We value and protect our community’s diversity.

t makes us who we are. From the descendants of
Darwin’s traditional owners - the Larrakia - and
neople from other First Nations to those who join us
from across the seas and land: welcome. We’re glad
you call Darwin home.

The City of Darwin brand identity harnesses colour
and movement to reflect our 2030 vision of City for
People. City of Colour. Our brand is inspired by this
vision, with elements connecting to tell a consistent
narrative of connection, inclusion, authenticity and
vibrancy.

The dragonfly in City of Darwin’s logo represents a
harbinger of change and is a symbol of optimism and
progress. And like our city, the dragonfly is vibrant,
adaptive, and energetic.
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1 3 BRAND HlERARCHY Section 01 | Introduction
[ ]

City of Darwin has one brand: the corporate brand.

As City of Darwin only has one brand, we also
only have one logo: the corporate logo.

Complementing the corporate brand sits two
sub-identities that represent key services and

initiatives of the organisation with discrete target CITY OF

audiences and applications.

The corporate logo should be used in all instances
relating to City of Darwin unless for the specific

purposes of the sub-identities as listed below.

LAUNCH Corporate logo

LAUNCH is part of City of Darwin’s youth program,
working with young people aged 12 to 25 who live,
work or study in the Darwin municipality. The LAUNCH
logo should always be used in conjunction with the
City of Darwin logo in a logo lockup. ‘

Office of the Lord Mayor Coat of Arms

The Lord Mayor’s crest is used in correspondence
and on awards relating to the Lord Mayor’s office.
The crest was developed in the 1960s and is currently o

being reviewed by the Reconciliation Working Group CITY OF \

DARWIN

LAUNCH Lord Mayor Coat of Arms
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BRAND ELEMENTS




Section 02 | Brand Elements

2.1 BRAND OVERVIEW

Page 23 Typography Page 28

Page 21 Gradients

Page 11 Colour Palette

Logos

Aa Aa Aa

[

CITY OF @ \.
DARWIN

Page 37

Page 35 Photography

Page 33 lcons

Page 30 Curved colour block

Line graphic

10
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2.2 THELOGO

The integrity of City of Darwin’s logo must be
maintained at all times.

The logo comprises of two elements:

« Thetypeface
« Thedragonfly

The font used in the logo is Bree Regular for
'CITY OF' and Bree Bold for 'DARWIN',
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The Typeface

The Dragonfly

Section 02 | Brand Elements

City of Darwin logo

CITY OF

DARWIN

AN

CITY OF @\

DARWIN

CITY OF

DARWIN

¥

[

CITYOF @ \_

DARWIN
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2.2.1 I.OGO ORIENTAT|ON Section 02 | Brand Elements

The logo elements (symbol and type) can be used in Stacked Logo - Preferred lock-up
two different orientations:

« Stacked

« Horizontal

The stacked logo is the preferred lock-up and this
should be used in preference over the horizontal
lock-up. There are cases where the stacked logo

is not suitable. In this instance the horizontal logo ( : ITY OF
may be used where there is limited space and layout

DARWIN

Horizontal Logo - Use only where space or layout restrictions are limited

restrictions.

Always use the artwork provided for the City of Darwin
logo. Never attempt to recreate it.

' CITY OF

\.DARWIN
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2.2.2 LOGO COLOUR VARIATIONS

There are four colour variations available for
each of City of Darwin’s logos (both stacked
and horizontal):

« Full colour
e Full colourreversed
« Mono white

« Mono black

The examples opposite show acceptable use of the
various logo types.

Full colour

This logo should be given preference over the
other colour versions. This logo may only be
used on a white background.

Full colour reversed

This logo should only appear on a background
colour that is the City of Darwin navy, or black.

Mono black and white variations

These logos can be used on a block colour
background, gradient background or uncluttered
image background.

Always ensure that the contrast between the logo
and image is high enough to maintain legibility of
the logo itself.
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Full colourlogo

Full colour reversed

CITY OF @\

DARWIN

«
CITY OF ©

DARWIN

«
CITY OF ©

DARWIN

Mono white

Section 02 | Brand Elements

Mono black

CITY OF @\

DARWIN

CITYOF @ \_

DARWIN

CITYOF @ \L

DARWIN

: _'_i,.--'CITY FPIN
,_IARWIN e

&

CITY OF

DARW

.
IN

<

CITY OF

DARWIN

N\

—
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2.2.3 LOGO USAGE

Always ensure that the contrast between the
logo and image is high enough to maintain
legibility of the logo itself.

0% 20%

50%

Section 02 | Brand Elements

100%

[

CITY OF

Use the full colour logo

Q when the background colour 0
is between 0% to 20% after
conversion to grayscale
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o CITY OF

DARWIN DARWIN

[

[

N CITYOF @ \\
' DARWIN

Do not use the full colour Use the mono black logo on a Use the reverse logo when the
logo on a background background when the colour background colour value is
when the colourvalue is value is between 20% and 50% between 50% and 100% after
between 20% and 50% after after conversion to grayscale. conversion to grayscale.
conversion to grayscale.

CITYOF @\

DARWIN

Use the reverse logo when the
Q background colour value is
between 50% and 100% after
conversion to grayscale.
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2.2.4 I.OGO VARIATIONS Section 02 | Brand Elements

There are variations of the corporate logo that are City of Darwin facilities logos Elected Members logo
useful for representing facilities and Elected Members.

Logo variations must follow the same rules and
guidelines as the standalone City of Darwin logo.
Colour variations of these logos are available from the
Marketing, Communications and Engagement team.

Facilities logos CITY OF DARWIN CITY OF \

The corporate logo provides for the integration of City L I BRARI Es DARWI N

of Darwin’s asset and place names into the overall logo
format, thereby strengthening community recognition C O U N C I I_ LO R

of the link between City of Darwin and its facilities.

@

Elected Members logo

corporate logo or Lord Mayoral coat of arms for his/her

offcil correspondence PUBLIC POOLS FN.DARWINcounciLLor

The Councillor logo variation is to be used for official
correspondence from City of Darwin Elected Members, P
with exception of the Lord Mayor, who will use the ClTY OF DARWIN \ ‘ CITY OF

1380.001.E.R City of Darwin — Brand Guidelines 15



2.2.5 LOGO CLEAR SPACE AND MINIMUM SIZE

Clear space

To maintain the clarity and integrity of all City of
Darwin logos, a minimum clear space must be
observed in all applications.

No type or other visual elements should enter
the clear space area, and wherever possible
additional clear space should be applied.

The clear space is calculated by doubling the
height of the letter ‘C’ in ‘City’ for both the
horizontal and stacked versions.

Minimum size

The stacked logo should never be below

22mm in width when printed, and the horizontal
logo should never be below 32mm in width
when printed.

The minimum size guides ensure that logos are
always clear and legible.
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Clear space

CITY OF

DARWIN

v For print, the clear space is
calculated by doubling the
height of the letter ‘C’ in
‘City’ for both the horizontal
and stacked versions.

Nyt

S,
( Vv
W W

N~ N~

CITY OF

\.DARWIN

Minimum size

Section 02 | Brand Elements

CITY OF "<

DARWIN

22mm

g CITY OF

\.DARWIN

32mm

The stacked logo should
never be below 22mm in
width when printed.

The horizontal logo should
never be below 32mm in
width when printed.
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2.2.6 I.OGO PLACEMENT Section 02 | Brand Elements

The City of Darwin logo should be most often be Preferred margin space
positioned in the bottom right of communications
materials, with the exception of TVC and video end
frames, where a centred position with generous
clear space works best.

The height of both lines of text in the logo is a [
good indicator of the minimum space that should

surround the logo when positioned in the bottom CITWF \
right of a design.

NOTE

City of Darwin branded corporate documents may
also position the logo at the top right of the page.

Examples of margin space on portrait and landscape documents TVC and video end frame example

CITY OF &\

DARWIN
oo

DARWIN X-height

%Tl\‘iivﬁ | X-height X-height
X-height

1380.001.E.R City of Darwin — Brand Guidelines 17



2.2.7 INCORRECT USE OF LOGO Section 02 | Brand Elements

Al Iogo§ should be. reProduced exactly as DO NOT redraw, reformat or substitute DO NOT stretch the logo out of DO NOT alter or resize elements Q DO NOT reposition the logo elements
shown in these guidelines. No attempt should fonts to change or mimic the logo proportion within the logo
be made to redraw, stretch or distort the logo

in any way.

The same rules apply for all sub-identity logos. -

¢ 3 TN
Use only the provided logo artwork. For access CITY OF CITY OF \ CITY OF ’< CITY OF

to the official City of Darwin logos, please see DA RW' N DARWI N DARWI N
the contact details on page 50. DARWI N

Q DO NOT add any extra graphic elements Q DO NOT substitute or alter the logo Q DO NOT place the logo over any part of a 0 DO NOT place the logo over a busy or
e.g. boxes around the logo ordrop colours person’s face cluttered background
shadows
@,
0 DO NOT reproduce the logo in grayscale DO NOT place the reverse logo over a DO NOT place the black logo over a 0 DO NOT place the colourlogo over an
background that s too light background that is too dark image.

CITY OF )"V\
DARWIN

1380.001.E.R City of Darwin — Brand Guidelines 18



2 2 8 CO-BRAanNG Section 02 | Brand Elements
[ [ )

Only the City of Darwin corporate logo can Co-branding examples
be used in co-branding applications. None

of the sub-identities should be used in these

applications.

: rossesssasseneees g <—— Always ensure the logos feel as
W ‘4 z [ '.:: AR,
Always ensure the logos feel as though they are - though they are equal in relationship
equal in relationship and are equally balanced CITY OF \ 'r FR |1‘0 P\{ and are equally balanced - rather
— rather than having to be the same height. DARWI N A-l.JS-l‘-RALlA‘ than having to be the same height.

When the logo needs to sit along side an
additional sponsor or supporter, size, placement
and relevance need to be considered.

To the right are some examples of co-branding -

to maintain optimum presence of the logo v ‘ NORTHERN NOR‘I’HERN ST

amongst other brands. CITY OF \ TERRITORY v e SHAT
DARWIN o GOVERNMENT U/ TERR"ORY Australian Government

Mono co-branding examples

&

24 NORTHERN

CITY OF

CITYOF ©@ \L

DA RWI N Australian Government

1380.001.E.R City of Darwin — Brand Guidelines 19



2 2 9 BlDJ PIDJ' Section 02 | Brand Elements
[ ] e

To acknowledge our cultural heritage and the First Bidjpidji logo - Full colour Bidjpidji logo - Outlined
Nations people of Darwin, City of Darwin developed its
very first Reconciliation Action Plan (RAP) in 2020. Local
Larrakia artist, Jason Lee, designed a Larrakia version
of the City of Darwin dragonfly.

This dragonfly must only be used in relation to
activities and actions from the RAP and should always
be used in conjunction with City of Darwin’s logo.

There is a full colour version and an outlined version of
the Bidjpidji graphic element available. The outlined
version should only be produced in the City of Darwin
brand colour palette.
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2.3 COLOUR PALETTE

2.3.1 PRIMARY
COLOUR PALETTE

The City of Darwin primary palette is based on the
logo, and is an important feature of our brand.
In our brand identity they share equal priority.

This palette can be applied across all branded
collateral, however, only the primary palette must
be used when it’s important to maintain a corporate
appearance such as for official documentation,
forms, permits, and permanent signage.

Refer to the Brand in Action section of the guidelines
for examples of the primary and secondary palette in
application.

HEX:
#85c441

Pantone:
367C
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HEX:
#1e9f45

Pantone:
361 C

LIGHT BLUE

R O C 100

G 154 M 16

B 222 Y O
KO0

HEX:
#009ade

Pantone:
299 C

NAVY

R O C 100
G 70 M 57
B 127 Y O

K 38

HEX: HEX:
#00467f #00a18f

Pantone: Pantone:
541 C 3268 C

Section 02 | Brand Elements

MID BLUE

R O C 100

G 111 M 52

B 186 Y O
KO0

HEX:
#006fba

Pantone:
2935 C

21



2.3.2 SECONDARY COLOUR PALETTE Section 02 | Brand Elements

Secondary colours are used as a supporting palette

to the primary colours. These additional colours are MAGENTA PURPLE LIGHT ORANGE (1]:4:1,'[¢] 3

useful when a larger range of colours is required, for
example, on invites, creative campaigns or PowerPoint R 186 C 11 R 134 R 243 C O R 220
presentation sections. G 1 M 100 G 32 G 108 M 72 G 65

‘ . B 122 Y O B 121 B 33 Y 100 B 40
These colours can be used when there is opportunity

to appear more friendly and less corporate, such as
in public facing collateral, annual reports, temporary
signage, promotional material and campaign creative.

K 15 K 0

Refer to the Brand in Action section of the guidelines
for examples of the primary and secondary palette in

L HEX: HEX: HEX: HEX: HEX: HEX:
application.

#f26a58 #da324a #ba0l7a #862079 #f36c21 #dc4128
Only use tints of these colours in tables, graphs, charts

and website interaction boxes. Do not use these

Pantone: Pantone: Pantone: Pantone: Pantone: Pantone:
colours for body copy.

2029 C 205C 253 C 2612 C 1585 C 1665 C

2.3.3 BASE COLOURS BASE GREY BASE WHITE

R 59 C 70 R 254 C O
G 57 M 65 G 254 M O
Base grey is the preferred body type colour, however, B 60 Y 60 B 251 Y 1

100% black is used in our Microsoft templates and can
be used as an alternative when necessary. Base grey
should not be used for headings. HEX: HEX:

#3b393c #fefefb

K 50 KO0

Base white can be used for backgrounds.

Pantone: Pantone:
PMS Black 7C PMS 482C (20% tint)
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2.3.4 GRADIENTS

There are six gradients included in the City of
Darwin brand. Three are made from the primary
colour palette, and three from the secondary
palette.

The preference is for gradients to run horizontally
from light to dark, however gradients can run
vertically to meet accessibility requirements.

There is no gradient for the base colours.

1380.001.E.R City of Darwin — Brand Guidelines

Section 02 | Brand Elements

Primary colour palette gradients

GREEN GRADIENT BLUE GRADIENT TEAL GRADIENT

Mid blue -

W e

Secondary colour palette gradients

PEACH GRADIENT PURPLE GRADIENT ORANGE GRADIENT

Dark orange -

23



2.3.5 COLOUR THEMES Section 02 | Brand Elements

There are six 'colour themes' included in the City of Green colour theme Blue colour theme Teal colour theme

Darwin brand. Three primary colour themes, and three

secondary colour themes.
Peach colour theme Purple colour theme Orange colour theme

1380.001.E.R City of Darwin — Brand Guidelines 24

Each colour theme includes:
« alightcolour

« adark colour

« agradient

« base white, and base grey

It is preferred that only one colourthemeis used in
a single design, however, if there is more flexibility

required such as for an annual report then multiple
colour themes can be used.




2.3.6 DRAGONFLY KEYLINE COLOUR Section 02 | Brand Elements

The dragonfly keyline is a key visual graphic Keyline on primary palette gradients
asset of the City of Darwin brand.

The dragonfly keyline should always appear
at an 80% tint of the lightest colour used in
the colour theme.

Forexample, in the green colour theme, the
dragonfly keyline should appear at an 80%
tint of the lime colour.

Where possible, the dragonfly should be
positioned in the darkest part of the gradient
to achieve maximum contrast.

80% Teal
100% Teal

80% Lime
100% Lime

80% Light blue
100% Light blue

Keyline on secondary palette gradients

80% Light orange
100% Light orange

80% Peach
100% Peach

80% Magenta
100% Magenta
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2.3.7 COLOURWAYS Section 02 | Brand Elements

Depending on the content of the design, there are two Dark colourway - Teal colour theme example
choices of 'colourways' for a design, that is the dark
colourway, or the light colourway as shown opposite.

The dark colourway (gradient background) can be used LOREM lPSU M

when there is opportunity to have more colourin the Text: white
design, such as for a report cover, or a title slide. Body DO LOR SIT AM ET

copy should not be used on a coloured background
unless the text is larger than 18pt/24px for accessibility
purposes.

Background: teal gradient

The light colourway (white background) should be
used when more white space is necessary, such as for
maximum legibility of text, large amounts of body copy,
or for more minimal looking designs.

Dragonfly keyline: 80% tint of lightest colour in colour theme

Lorum ipsum dolor set Body copy: white

Dark colourway guidelines
« Background: gradient

« Dragonfly keyline: 80% tint of lightest colourin
colourtheme

Light colourway - Teal colour theme example

o Text: white

« Body copy: white

Light colourway guidelines LOREM lPSUM
« Background: base white DOLOR srr AMET - Text: 100% tint of darkest colour in colour theme

 Dragonfly keyline: 80% tint of lightest colourin
COlourtheme 0000000000000 00000000 ,

: Background: base white

o Text: 100% tint of darkest colourin colour theme

« Body copy: base grey

Dragonfly keyline: 80% tint of lightest colour in colour theme

Lorum ipsum dolor set -

Body copy: base grey

1380.001.E.R City of Darwin — Brand Guidelines 26



2.3.7 COLOURWAYS

Here are examples of all the different colourways
available as a part of the City of Darwin brand.

There are 12 colourway options available.

1380.001.E.R City of Darwin — Brand Guidelines

Dark colourway (primary colours)

Light colourway (primary colours)

Dark colourway (secondary colours)

Section 02 | Brand Elements

Light colourway (secondary colours)

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET

LOREM IPSUM
DOLOR SIT AMET
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2.4 TYPOGRAPHY

The City of Darwin brand fonts are to be used across
all print and digital applications except for instances
where they are not available such as internal
Microsoft Office templates (see page 29 for more
information).

Trade Gothic Next SR Pro Heavy Condensed

Used for headlines, feature text and for highlighting
key statements or quotes. Headings should only
ever appearin all capitals. Keep the line spacing
fairly tight in headlines.

This font is available for Adobe Creative Cloud users
and can be found here:
https://fonts.adobe.com/fonts/trade-gothic-next

Bree

Used for sub-headings and short copy. Bree has an
alternative stylistic set which has alternate glyphs
for the lowercase letters a, g, k, v, w, y, z and capital
Q. Stylistic sets can be applied in inDesign and
Microsoft programs.

This font is available for Adobe Creative Cloud users
and can be found here;
https://fonts.adobe.com/fonts/bree

Source Sans

Used for all body copy. There are multiple weights
available for use.

This font is available to download here:
https://fonts.google.com/specimen/
Sourcet+Sans+Pro
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Headings, call-outs, and quotes

Section 02 | Brand Elements

TRADE GOTHIC NEXT SR PRO

HEAVY CONDENSED

ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789 ?@#$%"&*()

Subheadings

Bree Bold

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 ?@#$% " e&+*()

Body Copy

Bree Regular

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 ? @#$%"&™()

NOTE

Bree has an alternative stylistic set which has alternate
glyps for the lowercase letters a, g, k, v, w, y, zand
capital Q. Stylistic sets can be applied in inDesign and
Microsoft programs.

€) Defaultfont: agkQuwys
Stylisticsetl: agkQvwyz

Source Sans Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#$%"&*()

Source Sans Bold Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVIWXYZ
0123456789 !?@#5%"&*()

Source Sans Semibold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#$%"&*()

Source Sans Semibold Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 !?@#5%"&*()

Source Sans Regular

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 ?@#5%"&*()

Source Sans Reqular Italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 ?@#5%"&™()
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2.4.1 ALTERNATIVE FONTS

Where City of Darwin brand fonts are not available,

such as for on-screen presentations or internal

Microsoft Office templates, then Arial should be used to

replace all brand fonts.

There are multiple weights available for use.

1380.001.E.R City of Darwin — Brand Guidelines

Headings, call-outs, and quotes (only to be used when Trade Gothic is unavailable as a primary font)

Section 02 | Brand Elements

Arial Bold

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#%$%"&*()

Subheadings (only to be used when Bree is unavailable as a primary font)

Arial Bold

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 '?@#$%"&*()

Body Copy

Arial Regular

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#5$%"&*()

Arial Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#%$%"&*()

Arial Bold Italic

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#3$%"&*()

Arial Regular

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 1?@#5%"&*()

Arial Regular Italic

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 ?@#$%"&*()
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2.5 THE DRAGONFLY KEYI_'NE Section 02 | Brand Elements

Intrinsic to the City of Darwin brand is the Example of dragonfly keyline without dragonfly Example of dragonfly keyline with dragonfly
use of the dragonfly keyline device which
represents the trail of the dragonfly.

The dragonfly keyline can be used in two ways,
with or without the outlined dragonfly. §§

A number of assets have been supplied for S __ :
use when designing where it is not possible to S
create the dragonfly keyline yourself. Assets are

available in all colours within the City of Darwin
colour palette. e

Dragonfly keyline without dragonfly I

The dragonfly keyline can be used without the
dragonfly as a subtle feature on the design
such asin a header Orfooter, orto h|gh||ght .................................................................. /

call-out text and quotes.

Used in header Used in footer Example of dragonfly keyline entering from left of page

Dragonfly keyline with dragonfly

The dragonfly keyline can be used with the
outlined dragonfly as a subtle feature on the
design.

The layout of the design should determine ;

the placement of the dragonfly keyline, and it 7

should extend from the left orright of the page. .. e

The dragonfly should always be positioned e SR 7 S ,_
facing the right regardless of if it enters the R L |

page from the left or right. | DRI e esa ettt se st eeees

:  THATIS HIGHLIGHTED BY
:  THEDOTTED KEYLINE. IT CAN

The number of dragonfly keyline elements . ToAmEGEOFCOR

used in a design should be kept minimal. 5
gresss ’ Example of dragonfly keyline entering from right of page on landscape format

Used as a divider Used to outline call-out text
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2.5.1 DRAGONFLY KEYLINE ASSETS Section 02 | Brand Elements

A number of assets have been supplied for use when it Dragonfly keyline without dragonfly Dragonfly keyline with dragonfly - left Dragonfly keyline with dragonfly - right
is not possible to create the dragonfly keyline yourself.

Assets are available in all colours within the City of
Darwin colour palette.

.......

...........

Ensure the correct colourisused in a design by B s . .
referring to Dragonfly Keyline Colour on page 25. :

..........

“eeeessssescsees® 8 Liieeeccsseccssecssnes,
................

. .

........

..................................................

........

............................................................................................
............

......................................................

...........................................

............

..........................................................................

...............................................................

..................

.......................................................

............

...................

.............................................................................
....................

..................

............

...........

.................

eeesesenensast e rieeeeeeeseeee,

.............................

...................................
.................
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2.5.2 DRAGONFLY KEYLINE USAGE

Opposite are example of the correct and
incorrect usage of the dragonfly keyline device.

Always ensure that dragonfly keylines are
balanced, use the same stroke weight, and are
subtle features on the page.

1380.001.E.R City of Darwin — Brand Guidelines

Correct and incorrect use of dragonfly keylines

Section 02 | Brand Elements

HEADING
EXAMPLE

PAGE DESCRIPTION
EXAMPLE HERE

HEADING
EXAMPLE

PAGE DESCRIPTION
EXAMPLE HERE

CITY OF
DARWIN

CITY OF

ARWIN

Dragonfly keylines are
balanced, use the same
stroke weight, and are
subtle features on the page.

There are multiple
dragonfly keylines in
a single layout.

A dragonfly is facing
left instead of right.

PAGE TITLE

HEADING
EXAMPLE

PAGE DESCRIPTION
EXAMPLE HERE

PAGE TITLE o ©000000000000000000000000000000000000000
°

HEADING
EXAMPLE

PAGE DESCRIPTION
EXAMPLE HERE

CITY OF

CITY OF

N
IN

N
IN

Dragonfly keylines are
balanced, use the same
stroke weight, and are
subtle features on the page.

The dragonfly keylines
are the wong colour,
and are too dominant
on the page.

PAGE TITLE

HEADING
GOES HERE

Feroridea deo ex silla vis bonsus; ina nos ocum noccidepse essidet
verfeconfec re acere huc tebefactus, nihilictus is huctus, mo auste

patudam i Ox ma, orae ium

etilist impro, num

num omnemnem ad se mo conscip temuntia.

Feroridea deo ex silla vis bonsus; ina nos

Moena, consula ripiore facto elicaveres!

ocum p
acere huc tebefactus, nihlictus is huctus,
mo auste patudam dessiment. Ox ma, orae
ium habunclum etilst impro, num num
omnemnem ad se mo conscip temuntia.

etride clabenat, iam sultorudem mei pes
tam nem, fui ia nonstra? Horsus senatquam
si esillabus viri, que tum sendi, nos iam
Romnirmil unticonsus, ficaeli ssimus
consulusa stifes mora sterfendam int
nocrive rcertus, quo essum hactes comnoca
ecturop ublissent.

Hlcidierni eraedieme eto ventil ta supplines?
Nos revignos cortesc iensulabente que
omanum es hor locum derorum in re, P.
Maecons octuam imorum itandac entrave
tferum te tandam nonsinpre dem.

Overritius, conero ut re, vit poenimum in
Itatus possua videm horudem hilius, eo,
nenati publiciem il virmil vita nihilicaes
hostraris res rei ina, facris, C. Soludem
Romne esestra noves An addum ad nenius
parit, mussime restrar bisquem si pri pratum
tam mus none me consi se cons adhuctum
oculiisse adhuium adeffrebus, obsenicatus
aperitam pra? Ovessen tentra rem telica
consilium nem morio

bem nost et quidepoent.
Ahabitia perfecr emora? Nam in tuid morsul
voc e cupio, quidiendeo cles auterris
etorbis ulissestem sedem, con tamplies
hocupios lost dem et facchum iaecon nox
me que prissusa rei iam se vit quius vis.
Mae ternum que verterf erferorte conlos hi,
venduct oritus comnes cae involis, vivas et,
05, 0 patus. Ludeffresid in vitum obse, cre
iniimus et intes! Is, dienati amauides aut
veratin te nihi, sulicaes et virmium. Ci confex
movero, nocture cervigituus.

Tam sententiam atra res fue eres bondit;
Catam esenis re, quamdiis. Ita te, pra, ca tu
elut C. Fac iniciem peconsu licivig nontes.
den deludem nost esintem us nonu inti,
oc tudam publica pecrent imissis stra? Ti.
Consupi milistri stresim nihilina, catudete
num det verfiridiem iaedien hiliam
praestium oc, quos consuli inatum, num
intimuro, C. Dectorium faccio, quam tatod
furorem in vidionsignam supio est auderce
ari pl. At L. Cupiondam intritat L. Um re,
cotiam nox nium publibus immors hossidiis
bondam inatqui sulemun claturi porum
silnes! i perit, quam intem tem pondie

te nox norussedeo essoluspie ego ciem

numussi liaessa is, confex norte, ut patquam
entilina, cributemum, que tem tabita, C,
Evividetem nox nem periverri stior unum
ocapere tum eri patiquam

t hos, catu inil
et; hostili quonsus; et vit vivenat abuscer
firibemquam permius, condi inatum. Piercer
virmihil habi sente, us, vit iacipteliurs pre
teat dem im diurbeffre cae cae veris horesi

pectam eo, nenat. Picavoli es? Nihilie
nempraela re et eo, conclutum forditem
vit; etinam proporum inte, nules nos
Muliusquos, unum manum publi conscienit
itanuntium publis. Averena telicepordi,
conum nonstiquam itus confitrum
Romantionsum licae pra num labus crio
num rentem hocus Cupio, Catum es am et
num in pra nox menerem halabenam.

Vium hacta vicam que nostint imorbis sillesi
culocupion ad condam in tus bonducio
Catis ocae telarbisquem eo, quidius in des!
Tus facips, comneque ad nit? Is. Catum
publium me in vivitam sedo, que diciam
hostur inverobse re ceridem is patio elute
maiorbisque dina cupientum, C. Ratum
noculic amquam achusqua re mor licae
tertemuro, nostere orume tem dii patam am
hostion vocchil temum potio.

UC TAM MANDIEMUS,
NIACTEMERI CULUDEM
OMAXIMUM PUBLICIPTIUM
PATIAM EFFREHEM. AD
AUCERFECTUS, TI. EBATUS
CO CONSIMU RORACI
PATIUSTRAREI ESTRIBUS.

PAGE TITLE

HEADING
GOES HERE

Feroridea deo ex silla vis bonsus; ina nos ocum noccidepse essidet

verfeconfec re acere huc tebefactus, nihi

tus is huctus, mo auste

patudam i Ox ma, orae ium

etilist impro, num

num omnemnem ad se mo conscip temuntia.

Feroridea deo ex silla vis bonsus; ina nos

Moena, consula ripiore facto elicaveres!

ocum p
acere huc tebefactus, nihlictus is huctus,
mo auste patudam dessiment. Ox ma, orae
ium habunclum etilst impro, num num
omnemnem ad se mo conscip temuntia.

etride clabenat, iam sultorudem mei pes
tam nem, fui ia nonstra? Horsus senatquam
i esillabus viri, que tum sendi, nos iam
Romnirmil unticonsus, ficaeli ssimus
consulusa stifes mora sterfendam int
nocrive rcertus, quo essum hactes comnoca
ecturop ublissent.

Hlcidierni eraedieme eto ventil ta supplines?
Nos revignos cortesc iensulabente que
omanum es hor locum derorum in re, P.
Maecons octuam imorum itandac entrave
tferum te tandam nonsinpre dem.

Overritius, conero ut re, vit poenimum in
Itatus possua videm horudem hilius, eo,
nenati publiciem il virmil vita nihilicaes
hostraris res rei ina, facris, C. Soludem
Romne esestra noves An addum ad nenius
parit, mussime restrar bisquem si pri pratum
tam mus none me consi se cons adhuctum
oculiisse adhuium adeffrebus, obsenicatus
aperitam pra? Ovessen tentra rem telica
consilium nem morio

bem nost et quidepoent.
Ahabitia perfecr emora? Nam in tuid morsul
voc e cupio, quidiendeo cles auterris
etorbis ulissestem sedem, con tamplies
hocupios lost dem et facchum iaecon nox
me que prissusa rei iam se vit quius vis.
Mae ternum que verterf erferorte conlos hi,
venduct oritus comnes cae involis, vivas et,
05, 0 patus. Ludefiresid in vitum obse, cre
iniimus et intes! Is, dienati amauides aut
veratin te nihi, sulicaes et virmium. Ci confex
movero, nocture cervigituus.

Tam sententiam atra res fue eres bondit;
Catam esenis re, quamdiis. Ita te, pra, ca tu
elut C. Fac iniciem peconsu licivig nontes
den deludem nost esintem us nonu n ti,
oc tudam publica pecrent imissis stra? Ti.
Consupi milistri stresim nihilina, catudete
num det verfiridiem iaedien hiliam
praestium oc, quos consuli inatum, num
intimuro, C. Dectorium faccio, quam tatod
furorem in vidionsignam supio est auderce
ari pl. At L. Cupiondam intritat L. Um re,
cotiam nox nium publibus immors hossidiis
bondam inatqui sulemun claturi porum
silnes! Si perit, quam intem tem pondie

te nox norussedeo essoluspie ego ciem

numussi liaessa is, confex norte, ut patquam
entilina, cributemum, que tem tabita, C,
Evividetem nox nem periverri stior unum
ocapere tum eri pati

it hos, catu
et; hostili quonsus; et vit vivenat abuscer
firibemquam permius, condi inatum. Piercer
virmihil habi sente, us, vit iacipteliurs pre
teatdem im diurbeffre cae cae veris horesi

pectam eo, nenat. Picavoli es? Nihilie
nempraela re et eo, conclutum forditem
vit; etinam proporum inte, nules nos
Muliusquos, unum manum publi conscienit
itanuntium publis. Averena telicepordi,
conum nonstiquam tus confitrum
Romantionsum licae pra num labus crio
num rentem hocus Cupio, Catum es am et
num in pra nox menerem halabenam.

Vium hacta vicam que nostint imorbis sillesi
culocupion ad condam in tus bonducio
Catis ocae telarbisquem eo, quidius in des!
Tus facips, comneque ad nit? Is. Catum
publium me in vivitam sedo, que diciam
hostur inverobse re ceridem is patio elute
maiorbisque dina cupientum, C. Ratum
noculic amquam achusqua re mor licae
tertemuro, nostere orume tem dii patam am
hostion vocchil temum potio.

e

UC TAM MANDIEMUS,
NIACTEMERI CULUDEM
OMAXIMUM PUBLICIPTIUM
PATIAM EFFREHEM. AD
AUCERFECTUS, TI. EBATUS
CO CONSIMU RORACI
PATIUSTRAREI ESTRIBUS.

Dragonfly keylines are
balanced, use the same
stroke weight, and are
subtle features on the page.

Dragonfly keylines are
too complex and makes
the page feel busy.
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2.6 CURVED COI_OUR BLOCK Section 02 | Brand Elements

The curved colour block is a feature of the City of
Darwin brand that can help bring a pop of colour into
a design and highlight certain information.

There are two types of curved colour blocks - a
three-tier and two-tier block. These can be used
depending on what content needs to be contained
within.

A three-tier block is useful when you want to contain
textand anicon.

The two-tier block is useful when you only want to
contain text.

Both versions of the colour blocks are available in
all of the City of Darwin gradients, and base white.
Ensure there is sufficient contrast between the
background and the colour block, as shown in the
examples opposite.

1380.001.E.R City of Darwin — Brand Guidelines

Three-tier curved colour block assets Two-tier curved colour block assets

Curved colour block contrast

Ensure there is sufficient contrast between the background and the colour block.
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2.6.1 CURVED COLOUR BLOCK PLACEMENT Section 02 | Brand Elements

The curved colour block can be placed in a Three-tier curved colour block placement Two-tier curved colour block placement
corner of a design to contain text and / oricons.

The curved colour block assets allow for
flexibility when placing into a design. Ensure
the content fits comfortably within the curved
colour block.

(- PAGETITLE HERE PAGE TITLE HERE

WHITE WHITE
CACKGROUND .. S BACKGROUND g@
Placement of the WITH IMAGE WITH lMAGE

curved colour block ABOVE TITI.E ................. ABOVE TlTLE

willdependonthe
information that you
want to contain inside.

. = oy OF’< ; cITY 0F’<
This example uses an b BARWIN This example uses R BARWIN
icon and text. ° text only. 3

.................

.............................

.................................................................................

.............................
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2.7 ICONS

lcons are small visual representations that help provide
symbolism, conceptual clarity, and visual interest in
simplistic shapes and forms.

Ouricon system is simple, clean, and open. They can
be used across different brand touchpoints and are
intended to be used at small sizes.

All icons use the same stroke weight, use flattened
perspective, and are outlines only (not filled). They're
available in black and white — but they can be changed
to any colorin our brand palette.

If a new icon needs to be created to represent a specific
idea, ensure that it looks visually consistent with the
suite of icons included in the City of Darwin brand.

Please contact the Marketing, Communications and
Engagement team for assistance if you would like to
create a new icon.

1380.001.E.R City of Darwin —Brand Guidelines

Icon suite

Section 02 | Brand Elements

n

Parks and reserves

City maintenance

3Gy

Infrastructure

Arts
__®
0=0
Parking

NY#

Sustainability

Libraries

Safety

Inclusion

Roads

Transport

\.l

o G

D g

Environment

TP

e || o f s

Z

Accessibility

Smart Darwin

o)

Ky

&S

Waste management

Recycling

S

Sports and Recreation

Creativity

R
)
o
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2.7.1 ICON PLACEMENT

lcons can be used when there is opportunity to visually
represent a piece of information such as the title of a
document, a key point, or a section of a report.

lcons can be used on a white or gradient background.
They should not be overlayed on an image or text.

1380.001.E.R City of Darwin — Brand Guidelines

Icon used on front page

Ilcon used to represent key points

Section 02 | Brand Elements

lcon used to provide context to information

. PAGETITLE HERE

WHITE
BACKGROUND
WITH IMAGE
ABOVE TITLE

CITY OF K

DARWIN

CITY FOR PEOPLE.
CITY OF COLOUR.

lcons can be used on the cover page of a report
inside of the three-tier curved colour block

to help visually represent the content of the
document.

@ KEY POINT 1
o

KEY POINT 2

KEY POINT 3

KEY POINT 5

&
@ KEY POINT 4

\.0

i
HEADING

Bit verem ditis. Palem re nos la ac intil consilicaed
re, escerum prenequa mus, consus nostri itanum
tumus simmorte, esse tem etrora

Bit verem ditis. Palem re nos la ac intil consilicaed re, escerum
prenequa mus, consus nostri itanum tumus simmorte,

esse tem etrora L. Ad Catistrum inc ompec ti, us consula
rtuderis. Fatio vilisque es iam sedendacerum octam num qua
Satemnes ressatuam etem dis, tum faudeo utesil videntem

&

Ilcons can be used to visually represent key
points of information within a design. Ensure
the icon is relevant to the information.

Q lcons can be used to to provide context to a
new section of information and can accompany
the section heading.
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2.8 PHOTOGRAPHY Section 02 | Brand Elements

City of Darwin photography and moving images (video Ourimages are bright, light, fun, and have a sense of movement and dynamism
and animation) should reflect the unique and diverse
people, places and landscape of Darwin.

Photography provides a great opportunity to express
our values and personality. Ourimages are bright, light,
fun, and have a sense of movement and dynamism.
The style should be engaging, realistic and not staged.

Lighting should feel natural, with crisp exposure and
ample contrast to convey richness. Using available,
natural light is preferable where appropriate to the
setting. Avoid using photos that are overly saturated in
colour, or too warm in colour temperature.

When selecting a suite of images, care must be taken
to ensure the target audience is represented. Careful
consideration should be given to the age, gender and
ethnicity of the people in all imagery.

Original images captured in Darwin are preferred over
stock photos and images.

Photos and images should be used at 72dpi resolution
for digital and 300dpi resolution for print applications.

A corporate image library is maintained by the
Marketing, Communications and Engagement unit.
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BRAND IN ACTION




3.1 OVERVIEW

The following pages demonstrate successful
application of the City of Darwin brand across
various brand materials.

1380.001.E.R City of Darwin — Brand Guidelines

Civic Centre

Harry Chan Avenue

Darwin NT 0800

CITY OF GPO Box 84
Darwin NT 0801

DARWIN
E darwin@darwin.nt.gov.au

To:

<Name>
<Address line 1>
<Address line 2>

Dear <Name>,

Comnis moditatende nihilliqui te non con nonsed ea di occus apitatem re solorro omniminveris
vendus magniet et optatus doluptur sim quamus dolori que volecab in pore velibera aut praeper
natiosa nonsequid qui quiberitio.

Ut as vid ent voluptas nus dolum hitiae volorerum doles es res vellupta sitatem quibusdae numet
enis voluptatur aute omnis ad earumque ea di delia niet faccus es eatur, tem. Et quiates si ium aut
enihiliquo tem aut fugita accae nost, to mo volupic aeceptate duntota erumque nonet dollesento
mi, audit adit moluptam et ad quo mos abo.

Ut as vid ent voluptas nus dolum hitiae volorerum doles es res vellupta sitatem quibusdae numet
enis voluptatur aute omnis ad earumque ea di delia niet faccus es eatur, tem. Et quiates si ium aut
enihiliquo tem aut fugita accae nost, to mo volupic aeceptate duntota erumque nonet dollesento
mi, audit adit moluptam et ad quo mos abo.

Itate destion sequias suscium acerupt asperorem lant ea volest, omnihil ipid quundus sequidi
pitemolum fugias eum exped mi, esequam rercide et, cusda dolorion restrum.

Yours sincerely

<Name>

<Date>

CITY FOR PEOPLE.
CITY OF COLOUR.

DARWIN

. PAGETITLE HERE

GRADIENT
BACKGROUND
WITH IMAGE
ABOVE TITLE

CITY OF COLOUR.

JOHN SMITH

Lyons Ward RETTTTTIR

M XXXX XXX XXX
E johnsmith@darwin.nt.gov.au

GPO Box 84, Darwin NT 0801 ’<
Civic Centre, Harry Chan Avenue, CITY OF

Darwin NT 0800 DARWIN

darwin.nt.gov.au COUNCILLOR

CITY FOR PEOPLE.
CITY OF COLOUR.

Lyons Ward and Suburbs
Bayview, Darwin City, Fannie Bay, The Gardens,
Larrakeyah, Parap, Stuart Park, Woolner

CITY FOR PEOPLE.
CITY OF COLOUR.

JOHN SMITH

Executive Manager — Marketing
Communications e Engagement

P XXXX XXXX | M XXXX XXX XXX
E johnsmith@darwin.nt.gov.au

GPO Box 84, Darwin NT 0801
Civic Centre, Harry Chan Avenue,
Darwin NT 0800

darwin.nt.gov.au

CITY OF{

DARWIN

WITH COMPLIMENTS

P 08 8930 0300 Civic Centre, Harry Chan Avenue, Darwin NT 0800 CITY OFK
F 08 0893 0311 GPO Box 84, Darwin NT 0801

E darwin@darwin.nt.gov.au darwin.nt.gov.au COUNCILLOR

CITY FOR PEOPLE.
CITY OF COLOUR.

CITY FOR PEOPLE. CITY OF
DAR

Section 03 | Brand in Action

+ PAGE TITLE HERE

WHITE

BACKGROUND

WITH IMAGE
ABOVETITLE

CITY FOR PEOPLE. CITY OF{

CITY OF COLOUR. DARWIN

CITY FOR PEOPLE.
CITY OF COLOUR.

WITH COMPLIMENTS

P 08 8930 0300 Civic Centre, Harry Chan Avenue, Darwin NT 0800 ’<
F 08 0893 0311 GPO Box 84, Darwin NT 0801 CITY OF

E darwin@darwin.nt.gov.au darwin.nt.gov.au DARWIN
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3.2 REPORT DOCUMENTS

Report Templates

Our print material has been designed with flexibility
in mind. There are 24 different layout styles to
choose from depending on the content needing to be
communicated.

When choosing a template style, you have the
following options:

« Primary or secondary colour palette
« Gradient or neutral background.

« Image ornoimage

1380.001.E.R City of Darwin — Brand Guidelines

A4 cover templates - available in all colour themes

Section 03 | Brand in Action

PAGE TITLE HERE

GRADIENT
BACKGROUND
WITH IMAGE
BELOW TITLE

CITY FOR PEOPLE. CITY OF’{

CITY OF COLOUR. DARWIN

PAGE TITLE HERE

GRADIENT
BACKGROUND
NO IMAGE

CITY OF‘(

CITY OF COLOUR. DARWIN

CITY FOR PEOPLE.

I |

BACKGROUND
WITH IMAGE

BELOW TITLE -

CITY OFJ\

CITY OF COLOUR. DARWIN

CITY FOR PEOPLE.

WHITE
BACKGROUND
NO IMAGE

CITY FOR PEOPLE. CITY OFK

CITY OF COLOUR. DARWIN

PAGE TITLE HERE

GRADIENT
BACKGROUND
WITH IMAGE
ABOVE TITLE

CITY FOR PEOPLE. CITY OF
DAR

CITY OF COLOUR.

< PAGE TITLE HERE

WHITE
BACKGROUND g@&
WITH IMAGE

ABOVE TITLE S

SCJc  CITY FOR PEOPLE. ary or’(

CITY OF COLOUR. DARWIN
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3.3 CORPORATE STATIONERY

Business cards

We have three business card styles available:

1. Staff (Blue theme)
2. Elected Members (Green theme)

3. Elected Members with portrait photo
(Green theme)

1380.001.E.R City of Darwin — Brand Guidelines

Staff

Elected Members

Section 03 | Brand in Action

Elected Members with portrait photo

JOHN SMITH

Executive Manager — Marketing
Communications & Engagement

P XXXX XXXX | M XXXX XXX XXX
E johnsmith@darwin.nt.gov.au

GPO Box 84, Darwin NT 0801
Civic Centre, Harry Chan Avenue,
Darwin NT 0800

CITY OF‘(

DARWIN

darwin.nt.gov.au

CITY FOR PEOPLE.
CITY OF COLOUR.

JOHN SMITH

Lyons Ward

M XXXX XXX XXX
E johnsmith@darwin.nt.gov.au

GPO Box 84, Darwin NT 0801
Civic Centre, Harry Chan Avenue,
Darwin NT 0800

darwin.nt.gov.au

CITY FOR PEOPLE.
CITY OF COLOUR.

Lyons Ward and Suburbs

Bayview, Darwin City, Fannie Bay, The Gardens,
Larrakeyah, Parap, Stuart Park, Woolner

CITY OF’(

DARWI

COUNCILLO

R

JOHN SMITH

Lyons Ward

M XXXX XXX XXX
E johnsmith@darwin.nt.gov.au

GPO Box 84, Darwin NT 0801 J
Civic Centre, Harry Chan Avenue, CITY OF \

Darwin NT 0800 DAR I

darwin.nt.gov.au COUNCILLOR

CITY FOR PEOPLE.
CITY OF COLOUR.

Lyons Ward and Suburbs

Bayview, Darwin City, Fannie Bay, The Gardens,
Larrakeyah, Parap, Stuart Park, Woolner
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3.3 CORPORATE STATIONERY

Letterhead

We have two lettterheads styles available:

1. Staff (Blue theme)
2. Elected Members (Green theme)
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Elected Members

Civic Centre
Harry Chan Avenue
Darwin NT 0800

GPO Box 84
CITY OF \ Darwin NT 0801

DARWIN
E darwin@darwin.nt.gov.au

To:

<Name>
<Address line 1>
<Address line 2>

Dear <Name>,

Comnis moditatende nihilliqui te non con nonsed ea di occus apitatem re solorro omniminveris
vendus magniet et optatus doluptur sim quamus dolori que volecab in pore velibera aut praeper
natiosa nonsequid qui quiberitio.

Ut as vid ent voluptas nus dolum hitiae volorerum doles es res vellupta sitatem quibusdae numet
enis voluptatur aute omnis ad earumque ea di delia niet faccus es eatur, tem. Et quiates si ium aut
enihiliquo tem aut fugita accae nost, to mo volupic aeceptate duntota erumque nonet dollesento
mi, audit adit moluptam et ad quo mos abo.

Ut as vid ent voluptas nus dolum hitiae volorerum doles es res vellupta sitatem quibusdae numet
enis voluptatur aute omnis ad earumque ea di delia niet faccus es eatur, tem. Et quiates si ium aut
enihiliqguo tem aut fugita accae nost, to mo volupic aeceptate duntota erumque nonet dollesento
mi, audit adit moluptam et ad quo mos abo.

Itate destion sequias suscium acerupt asperorem lant ea volest, omnihil ipid quundus sequidi
pitemolum fugias eum exped mi, esequam rercide et, cusda dolorion restrum.

Yours sincerely

<Name>

<Date>

darwin.nt.gov.au

Section 03 | Brand in Action

Civic Centre
Harry Chan Avenue
\ Darwin NT 0800
CITY OF

GPO Box 84

DARWIN
P 08 8930 0300

C O U N Cl I_ LO R E darwin@darwin.nt.gov.au

To:

<Name>
<Address line 1>
<Address line 2>

Dear <Name>,

Comnis moditatende nihilliqui te non con nonsed ea di occus apitatem re solorro omniminveris
vendus magniet et optatus doluptur sim quamus dolori que volecab in pore velibera aut praeper
natiosa nonsequid qui quiberitio.

Ut as vid ent voluptas nus dolum hitiae volorerum doles es res vellupta sitatem quibusdae numet
enis voluptatur aute omnis ad earumque ea di delia niet faccus es eatur, tem. Et quiates si ium aut
enihiliguo tem aut fugita accae nost, to mo volupic aeceptate duntota erumque nonet dollesento
mi, audit adit moluptam et ad quo mos abo.

Ut as vid ent voluptas nus dolum hitiae volorerum doles es res vellupta sitatem quibusdae numet
enis voluptatur aute omnis ad earumque ea di delia niet faccus es eatur, tem. Et quiates si ium aut
enihiliquo tem aut fugita accae nost, to mo volupic aeceptate duntota erumque nonet dollesento
mi, audit adit moluptam et ad quo mos abo.

Itate destion sequias suscium acerupt asperorem lant ea volest, omnihil ipid quundus sequidi
pitemolum fugias eum exped mi, esequam rercide et, cusda dolorion restrum.

Yours sincerely
<Name>

<Date>

darwin.nt.gov.au
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3.3 CORPORATE STAT'ON ERY Section 03 | Brand in Action

With compliments slip and Staff Elected Members Presentation folder

presentation folder

We have two with compliments CITY FOR PEOPLE. CITY FOR PEOPLE.
CITY OF COLOUR. CITY OF COLOUR.

slip styles available:

1. Staff (Blue theme)
2. Elected Members (Green theme)

WITH COMPLIMENTS  : WITH COMPLIMENTS

P 08 8930 0300 Civic Centre, Harry Chan Avenue, Darwin NT 0800 0 0300 Civic Centre, , Harry Chan Avenue, , Darwin NT 0800 CITY OF

F 08 0893 0311 GPO Box 84, Darwin NT 0801 CITY OF F 08 0893 0311 GPO Box 84, Darwin NT 0801 DARWIN
E darwin@darwin.nt.gov.au darwin.nt.gov.au DARWlN E darwin@darwin.nt.gov.au darwin.nt.gov.au COUNCILLOR

CITY OF K

CITY FOR PEOPLE.
CITY OF COLOUR. DARWI N
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3.3 CORPORATE STATIONERY

Word documents

There are two A4 word documents
available, a portrait and landscape
version.

All Word document templates are
set up with type styles that should
be used to maintain consistency
across the City of Darwin branded
documents.

1380.001.E.R City of Darwin — Brand Guidelines

Word Document A4 Portrait

Section 03 | Brand in Action

CITY OF '(

DARWIN

Document Title
Subtitle

Tuesday, 3 August 2021

darwin.nt.gov.au

Word Document A4 Landscape

CITY OF ’(
DARWIN

Title
Subtitle

Instructions on how to apply a type style in Word (delete this section)

« To apply a style in Word, click the “Home” tab in the Ribbon.

« Apreset list of styles then appears in the “Styles” button group on this tab.

« Scroll through this list using the arrow buttons. If you don't see a style you want, click the expand
arrow in the styles pane for Windows, or the ‘Styles Pane’ button to the right on Mac to expand the
menu to view more document styles.

Windows Mac

wmcer AL AaBL AaBb -

AaBbCC  AnBbCcDx AsSeCeDat: | [Zi‘

e pmagt sargl [ Eapied
Fare

« Select the text you want to format and click on a style to apply it.
« If you need a comprehensive view of all type styles, click on the ‘List’ drop down menu at the bottom
of the Styles panel and select ‘All styles’.

Example Heading 1

Example Heading 2
Example Heading 3

Example Heading 4
Example body copy

« Example bullet

1. Example list

Example table

Column 2 Column 3 Column 4

Row 1
Row 2
Row 3
Row 4

>>> DELETE TO HERE TO START USING THE TEMPLATE <<<

<Document Name> <Page 2 of 2>

Document Title
Subtitle

Tuesday, 3 August 2021

darwin.nt.gov.au

CITY OF ’( Title

DARWIN Subtitle

Instructions on how to apply a type style in Word

(delete this section)

+ To apply a style in Word, click the “Home” tab in the Ribbon.

« Apreset list of styles then appears in the “Styles” button group on this
tab.

« Scroll through this list using the arrow buttons. If you don’t see a style
you want, click the expand arrow in the styles pane for Windows, or the
‘Styles Pane’ button to the right on Mac to expand the menu to view
more document styles.

Windows Mac
wemcc FAAL AEL Aabl ARBECE | AaBbCcle  Aslelclcls | .j
= e
« Select the text you want to format and click on a style to apply it.
+ If you need a comprehensive view of all type styles, click on the ‘List’

drop down menu at the bottom of the Styles panel and select ‘All styles’.

<Document Name>

CITY OF {

DARWIN

Example Heading 1

Example Heading 2
Example Heading 3

Example Heading 4
Example body copy

+ Example bullet

1. Example list

Example table

Column 2 Column 3 Column 4

Row 2
Row 3
Row 4

>>> DELETE TO HERE TO START USING THE TEMPLATE <<<

<page>
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3.3 CORPORATE STATIONERY

PowerPoint template

This page shows slide templates in
the teal colour theme. Slides are
available in all colour themes within
City of Darwin's colour palette.

1380.001.E.R City of Darwin — Brand Guidelines

PowerPoint template

Section 03 | Brand in Action

Presentation title
Presentation subtitle

XX Month 2023

AR 4

A
[

“Lorem ipsum dolor .‘
sit amet consectetuer { ! * -
adipiscing elit sem

diam nonummy nibh a
aliquam erat volutpat”

-y

CITY OF’€

DARWIN

Title
Subtitle

Heading 1
Heading 2
Heading 3

Body Copy ipsum dolor sit amet consectetuer adipiscing
elit sed diam nonummy nibh a aliquam erat volutpat.

« Bullet 1
« Bullet 2
1. List 1
2. List 2

<Document Name>

Image and Text

Lorem ipsum dolor sit amet consectetuer
adipiscing elit sed diam nonummy nibh a aliquam
erat volutpat.

« Ut wisi enim ad minim veniam quis nostrud
exerci tation highlight key words or phrases
lobortis nisl commodo consequat.

Ut wisi enim ad minim veniam quis nostrud
exerci tation highlight key words or phrases
lobortis nisl commodo consequat.

Image and Text

Lorem ipsum dolor sit amet consectetuer
adipiscing elit sed diam nonummy nibh a
aliguam erat volutpat.

» Ut wisi enim ad minim veniam quis nostrud
exerci tation highlight key words or phrases
lobortis nisl commodo consequat.

* Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse consequat.

<Document Name> 5

Image and Chart

Lorem ipsum dolor sit amet consectetuer
adipiscing elit sed diam nonummy nibh a
aliquam erat volutpat.

» Ut wisi enim ad minim veniam quis nostrud
exerci tation highlight key words or phrases
lobortis nisl commodo consequat.

* Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse consequat.

» Wel illum dolore eu feugiat nulla facilisis
at vero eros et accumsan et iusto odio
dignissim qui blandit praesent.

<Document Name>

Graph title

Category 1 Category 2

6

N

-

0

B Series 1 MSeries 2 M Series 3

“Lorem ipsum dolor
sit amet consectetuer
adipiscing elit sem
diam nonummy nibh a
aliquam erat volutpat”

Image only

<Document Name>

Image and Text

Lorem ipsum dolor sit amet consectetuer
adipiscing elit sed diam nonummy nibh a
aliquam erat volutpat.

» Ut wisi enim ad minim veniam quis nostrud
exerci tation highlight key words or phrases
lobortis nisl commodo consequat.

* Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse consequat.

» Wel illum dolore eu feugiat nulla facilisis
at vero eros et accumsan et iusto odio
dignissim qui blandit praesent.

<Document Name>

Image and Chart

Lorem ipsum dolor sit amet consectetuer
adipiscing elit sed diam nonummy nibh a
aliquam erat volutpat.

» Ut wisi enim ad minim veniam quis nostrud
exerci tation highlight key words or phrases
lobortis nisl commodo consequat.

* Duis autem vel eum iriure dolor in hendrerit
in vulputate velit esse consequat.

» Wel illum dolore eu feugiat nulla facilisis
at vero eros et accumsan et iusto odio
dignissim qui blandit praesent.

<Document Name>

Chart title
Column 1 Column 2 Column 3 Column 4
Row 1
Row 2

Row 3

Row 4

Section Title

CITY OF/\

DARWIN
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3.4 RECONCILIATION ACTION PLAN Section 03 | Brandin Acto

These are some examples of collateral Reconciliation Action Plan report example Reconciliation Action Plan banner example
regarding the Reconciliation Action Plan.

The Bidjpidji dragonfly must only be
: . . . CITY OF DARWIN

used in relation to activities and actions /

from the Reconciliation Action Plan and CITY OF @ \L

DARWIN

should always be used in conjunction
with City of Darwin’s logo.
PROMOTING RECONCILIATION
lNNOVATE darwin.nt.gov.au/reconciliation
RECONCILATION
ACTION PLAN

AUGUST 2023 - JULY 2025

CITY OF/\

INNOVATE = N * DARWIN
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3 5 SIGNAGE Section 03 | Brand in Action
[ ]

Permanent signage Permanent signage Promotional signage

Permanent signage is used for City of
Darwin facilities, parks and reserves,
and follows a standardised design with
a corporate feel.

promationalsignage TITLE TEXT
Promotional sighage may be used to raise OVER Two I.I N ES
awareness of City of Darwin's programs
and initiatives that have a defined end
date. For example, promotional signage
may be infrastructure projects at a
construction site to promote a capital CITY OF DARWIN + Bullet point spanning over two rows.
works program; in parks and reserves IVI PARK Bullet point spanning over two rows.
to promote recreation or community « Bullet point spanning over three rows.
o . Bullet point spanning over three rows.
engagement programs, orin libraries and Bullet point spanning over three rows.

Customer Service to promote events. Where history, culture and people

A safe, liveable and healthy city

SUBHEAD 1

+ Bullet point style

meet... enjoy your visit.

.

. -
e,
| \ S
"l-. A &

f =7 -
;:‘rﬁ .

TRl N
CTYOE® N\

darwin.nt.gov.au . ' DARWIN
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3.6 COUNCII_ VEHICLES Section 03 | Brand in Action

City of Darwin Council vehicles
feature the full colourlogo on the
driver and passenger doors.

IS

7

CITY OF

DARWIN

1380.001.E.R City of Darwin —Brand Guidelines 48



ARTWORK FILES




LOGO FILES

Our logo assets are provided in a variety of formats and
colourways. Artworks for printed output are supplied
as EPS vector files, which use CMYK colour. Artworks for
digital output are supplied as PNG and JPEG files, both
of which use RGB colour.

For print - CMYK EPS

These files are for printers, designers and all third party
suppliers producing 4-colour process artwork for print.
Please note that background colours are not included
in the files. Users must add the background when
creating artwork.

Fordigital - RGB JPEG or PNG

JPEGS are used for Word, PowerPoint and all internal
documents. They are also for web designers, and can
be used for electronic documents.

PNG files have a transparent background, and can
therefore be overlayed over an image or colour
if required.

NOTE

The logo file names listed here show only the EPS CMYK
versions of each file. Each logo is also available in RGB
colour, in both PNG and JPG formats.

1380.001.E.R City of Darwin — Brand Guidelines

City of Darwin corporate logos

CITY OF #\

DARWIN

City of Darwin Stacked

City of Darwin_Stacked_Full Colour_CMYK.eps

City of Darwin_Stacked_Colour Reversed_CMYK.eps
City of Darwin_Stacked_Mono Black_CMYK.eps

City of Darwin_Stacked_Mono White_CMYK.eps

CITY OF

DARWIN

City of Darwin Horizontal

City of Darwin_Horizontal_Full Colour_CMYK.eps

City of Darwin_Horizontal_Colour Reversed_CMYK.eps
City of Darwin_Horizontal_Mono Black_CMYK.eps

City of Darwin_Horizontal_Mono White_CMYK.eps

City of Darwin logo variations

Section 04 | Artwork Files

o
DARWIN

Launch

City of Darwin_Launch_Dark Blue_CMYK.eps

City of Darwin_Launch_Light Blue_CMYK.eps

City of Darwin_Launch_Colour Reversed_CMYK.eps
City of Darwin_Launch_Mono Black_CMYK.eps

City of Darwin_Launch_Mono White_CMYK.eps

Lord Mayoral Coat of Arms

City of Darwin_Crest_2018_CMYK.eps

CITY OF DARWIN ! t

LIBRARIES

Generic Libraries

City of Darwin_Public Libraries_CMYK.eps

CITY OF DARWIN > L

PUBLIC POOLS

Generic Public Pools

City of Darwin_Public Pools_CMYK.eps

CITY OF i(

DARWIN

COUNCILLOR

City of Darwin Councillor Stacked
City of Darwin_Councillor_Stacked_CMYK.eps

g CITY OF

DARWINcounciLLoR

City of Darwin Councillor Horizontal
City of Darwin_Councillor_Horizontal_CMYK.eps
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THANK YOU FOR LOOKING AFTER OUR BRAND

Additional notes

Any part of the brand identity must appear in the configurations specified
in this style guide.

Authorisation for the use of any part of the brand identity is at the
discretion of the Chief Executive Officer (or nominee).

Communications materials can only be produced from master materials
supplied by City of Darwin.

Wherever possible, logos and other materials must be produced using
acceptable methods (i.e. offset printing, digital printing, screen printing,
vinyl cut graphics). Screens must be made using film positives rather than
hand cut. Hand painting of the logo should be avoided.

The brand identity of City of Darwin remains the property of City of
Darwin.

City of Darwin reserves the right to reject any use or likeness of City of
Darwin’s brand identity at its discretion.

Unauthorised use of any part of City of Darwin’s brand identity is a breach
of copyright.

If you have a query about specific use of the City of Darwin brand,
please contact Marketing, Communications and Engagement at
pr@darwin.nt.gov.au.

1380.001.E.R City of Darwin — Brand Guidelines

Authorisation

The City of Darwin logo and all branding elements contained within
this document remain the sole property of the City of Darwin.

Authorisation for the use of the logo or any other City of Darwin brand
elements may be granted or refused at the sole discretion of the Chief
Executive Officer (or nominee).

Final approval

Final approval must be granted by the Marketing, Communications
and Engagement team prior to the release, publishing and distribution
of all materials.

Any unauthorised use of the logo or branding elements is considered
a breach of copyright. City of Darwin reserves the right to reject
inappropriate or incorrect use of the logo and branding elements.

Contact

It is not possible to address every example of the use of the logo and
branding elements in this document. If you are uncertain or have a
special request, please contact us.

Tel: 08 8930 0300
Email: pr@darwin.nt.gov.au

Section 05 | Approval process and contact details
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